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I'VE BEEN A CREATOR AS FAR BACK AS | CAN REMEMBER.

It you can name it, chances are I've designed it. I've worked across a wide range of industries
and have a diverse porttolio of marketing and brand systems ready to share with you.
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VISUAL COMMUNICATION + MARKETING ENGAGEMENT

brand + identity development
print + digital experiences
web design + content
management

email marketing

social media marketing
multi-tiered marketing
campaigns, with data insights
content development

packaging design

advertising specialty and swag

apparel design

event planning

project direction from initial idea to

final print execution

e B2C and B2B relationship building
e building tfeam + community

e quick, intuitive + adaptable to critique

Brand + Marketing

rection (Fractional)
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INDUSTRIES & SECTORS

From global institutions to founder-led brands, | help translate complex
missions into integrated marketing systems that drive measurable growth.

Education & Global Impact Healthcare & Wellness
e Higher Education (Private Colleges & Universities) e Healthcare Providers & Specialized Practices
e International Education & Global Associations e Medical, Wellness & Patient Education

e Education-Focused Nonprofits & Foundations Real Estate & Built Environment

Travel, Hospitality & Destination Brands e Real Estate, Student Housing & Property Management
e Boutique Hotels, Resorts & Experiential Stays e Construction, HVAC & Skilled Trades
e Tourism & Destination Marketing Consumer & Founder-Led Brands
e Event-Driven & Experience-Based Brands > Gensumer Bredeis, Padlasing & Rl
Technology, Science & Engineering e Founder-Led, Growth-Stage Businesses
e Technology & SaaS
e Engineering, Physics & Advanced Research

e Complex B2B & Technical Communications

Brand + Marketing JDirection (Fractional)



WEBSITE DESIGN

Award-Winning Cannabis

broomfield

_ HEIGHTS =~ [ YOURNEW
~ APARTMENTS | HOMEAWAITS.
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DR L N | i Ready to stop asking

: ' “What can | do?" and
start doing it alongside
other amazing women in
Broomfield and beyond?

KEEP CALM, AND




LOGO/BRANDING/WEB DESIGN/SIGNAGE/PRINT

Adult Hoodie
OF 53095

Adult Tee
$19 95

________________ _ = - B I " ) ‘ > > | e —
--------------- S = T w0 MeLLTOARING.COM
| 4 St L Y s o (406) 2.43-6044

MONTANA SILK SCREEN T-SHIRTS MADE HERE!

MoNTANA SILE SCREEN T-SHIRT'S MADE HERE

STER sreer (SR
Pick a tee. e .l]!l;.l’h \
A -
PiiEEo}:s:n. e 'Alll AN
STEP 3
Go to the counter,

we'll make it {or you!




LOGO/BRANDING/WEB DESIGN/SIGNAGE/PRINT

) 1T'S ;HER.E""
( () (/ J ) FRIENDS & FAMILY. DAY,
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. TODAY! Saturday, March 7th

- inv:sr IN KIDS

Y, \JANE- ATHON

REGISTER TODAY AT WWW.IK.ORG

SOCIAL MEDIA/BRANDING

ATOM PHYSICS

DID YOU KNOW
WE PROVIDE

= X-ray equipment sales

* Repair and software support
» State-required inspections

» Lead shielding room design
* Smart badge dose tracking
« Radiation safety consulting

303.748.5499
www.atomphysics.com

Locally owned in Broomfield, CO ﬂ

designing of your
X-ray room can
save you money
in materials and
construction costs.

P ATOM PHYSICS

Adam Evearitt MS, DABR

OWNER
www.atomphysicsstaffing.com



LOGO/BRANDING/PROGRAM SHEETS
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WE PARTNER WITH COMMUNITIES
T PROVIDE PROGAAMS THEY
KEED TO SUPPOAT THEIR MOST
VULNERABLE FAMILIES,

Ox £ Return for Every $1 invested in Colorodo NFP saves
$7.90 in Future Costs for the Highest=Risk Families Served’.

g J J ;
For every $1invested into The Increditle Yeors® Parent

Program, a projected $413 con be avolded in fulure costs,
$114 of which is specilic benefits to the taxpayer?,

+ Special Education/Memediation
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ime riloted coats and
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= High school graduation

+ College matriculation

« Economic development +C
and personal income s
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FULL-SCALE MARKETING DIRECTION

and marketing initiatives, creating deliverables

[JIN)
For nearly a decade, | led Lucky Turtle’s design * LU c KY w TU RT LE e

such as logos branding strategies, product

white sheets, packaging, professionadl * Logo * Photography
photography, and marketing campaigns. * Branding * Sales Collateral

| managed brand relations, strategic planning, * Web e Marketing Campaigns
events, and facilitated collaboration between e Email o Apparel Design

sales and marketing, while maintaining focus e Social Media e Events

on measurable results. e Packaging Design ¢ Sponsorships



TURTLE

= Offered in CO2 and Distilate
Sativa, Hybrid, and Indica strains.

= Small batch, Strain-Spocific,
Simgle Source (5-51 gquality

» Full-spectrum extracted oil for the
highost integrity of the plant

= Cannabils selocted *

culthvatio

NEW TO THE

*LUCKYx
TURTLE

LINEUP

I TYRTLE  High THE
b 10mg THC ea.
Guava/Watermelon

- " R T

'HESTORE  ALANCE Uil
NCTURE ﬂlﬁ

FULLY \'ISIBLE or
Enjoy smeoth, full hits »
HKERA ceramic Ilem
'OR MORE INFORMATIQ
(OUR REGIOMAL SALES
ARANDON MANM
Derrver ard Nesthern Color
103-845-0701 | brandongluc

Thy

m&f‘:‘ﬂﬁ,m 4 . *LUCKY '? 33’__':-: \ TURTLE * Hoeme About Products Find a Store Budtenders #soulsavingadventures Contact j " 2 : i .I : J{}!hg THC
rangs, Pusbla and Trinidae . ) f > N | ~':"ul‘r1g CBD

lsll-ue—nuldmxhxir

Ftrustth:

-

LUCKY TURTLE

PEACH MANGO (1:1)

Small batch, vegan, handcrafted gummies using
organic fruit puree and biotech grade Lucky
Turtle Full-spectrum CO2 extracted cannabis
oil. With 10mg of CBD and 10mg of THC, this
delicious peach mange gummy will bring you a
well balanced, relaxed high.




S+

= > /AN

#trusttheturtle ¢ JI\}
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a cannabis-infused event

ng live music + live painting

luckyturtle co/highCBD
PRIVATE COLLEGES &
UNIVERSITIES OF FLORIDA

www.pcuf.net | info@peuf.net
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POSTER DESIGN

RAISE YOUR GLAS
THE GREAT OUTDOOSR;?..
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WHETHER YOU'RE A SHOWER SINGER, ROCK STAR IN
)| DISGUISE, OR JUST HERE FOR THE LAUGHS, GRAB THE
MIC AND LET YOUR INNER SOUL SHINE. VINTAGE B
VIBES, TERRIBLE HIGH NOTES, AND UNFORGETTABLE
MEMORIES GUARANTEED. + @ -
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NG LIKE NOBODY’S CAMPING!

COSTUMES ENCOURAGED. CONFIDENCE REQUIRED. TALENT OPTIONAL. I
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mersive GEN4 MINI ——— ‘ m "

part of mersivefESSENTIALS MERSIVE ESSENTIALS

Mini. Mighty. Secure.

The essential cheoice for sharing big ideas.

marsive assentials marsive assentials marsive assentials
(ITI: TRaTEI/A QUICK START GUIDE (I‘I"I: DR QUICK START GUIDE (I‘I"I: e QUICK START GUIDE
Secure, flexible, and high-

quality wireless collaboration Transform_your - SRETGIS OEN IR Technical Specifications
for any environment. collaborative spaces - oot s —_— - = mersive GEN4 MINI

get started at mersive.com/g4-start

Empowering ) !
and Healthcare through Effortless
Collaboration and Innovation.

Benefits

at mersive.com/g4-start

mersive GEN4 MINI o | g & o

L

"; EDUCATION
part of mersive [ESSENTIALS ‘ Wireless screen sharing
- just gota
rne_rs_lug_

Welcome! =

NEW CASE STUDY

Mersive tech enhances : N S Korina Villanueva

patient care. User-Centric Markating Managar

Mersive's inno.vati-.-l.'_\ technology i"tegrcu.les Eﬂlc IEI"IGY Wlth 4 i Your enthusiasm and

5 h existing systemns, allowing - L o =

professionals to streamling their el SE’CUI‘G Cernﬂ'Ctl [ profossionalism will
s and focus more on patient care greatly impoct our

Join us in redefining workplace, and we excited
colloboration, as we embark far yeur contributions.
on amission to create a Welcome to the team!
woarld where connectivity
knows no bounds, and
innovation knows no limits.

L

Smart,seamless, and secure
virtual communication.

where your needs
take center stage.
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starlitevintageresort

Starfita Vintage Resort @ CC Legends - Cotton Cookin' Shirtworks @ B @ ]

260 posts 4,991 followers 87 following Eetenspil s

- Red Lodge's Original T-shirt Qutfitters since 1979 - .. See more

* CU BOULDER STUDENT

Hotel & Lodging

UNIVERSITY

Vintage Glamping 4k near the Royal Gorge in Cafion HOUSING
City, Colorado HEIGHTS B : sTuDIO, 1-BR + 2-BR
APARTMENTS

APARTMENTS

* ALL-INCLUSIVE PRICING

i Starlite Vin' E \ 0_,7/_7/ .
W 5.5K followers « 55 follo ]

Starlite Vote s Starl... Open House Location
Posts About Reels Photos Videos
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e University Heights Apartments is at University Heights Apartments
®

February & at 4:57 PM - Boulder, CO - QB

University Heights Apartments offers student housing in one of CU Boulder's most convenient
locations — directly across from Folsom Field and steps from CU Boulder Eng... See more

University Heights Apartments

- = Call now
Apartment & Condo Building
University Heights Apartments is with Living in Boulder County and 5 others at
@ University Heights Apartments

February 16 at 6:32PM - Boulder, CO - &

Flash Sale at UH Boulder!... See more
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Studios NOW $1,595 |
1-Bedrooms $1,745-$1,795

All utilities included
Across from Folsom Field
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4 Forget home for the holidays—Starlite’'s whe

Stay, gather and celebrate at Starlite... Host your own retro holid:
apartments for the ultimate mid-century celebration — perfect f
friendsgiving, team building or cozy couple getaways.

The Great Glampsgiving — Oue campers and cozy cabins are heat
winter, Bring the pie, we'll bring the vibes. And don't forget, you'l
Starlite was recently named a USA Today Best Glamping Spot.

Don't wait—Starlite is open year-round! Book your fall and»
keep the good vibes rolling...

Book it, Danno! — www.starlitevintageresort.com

UEA TODAY
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We won! We won! We Won!

USA Today's Best Vintage Trailer Hotel

and we are doing a happy dance in our bell bottoms. 4 X

BIG NEWS, FRIENDS! Thanks to your votes and endless support, Starlite Vintage Resort has officially
been named USA Today's Best Vintage Trailer Hotel in the country! &

This win is more than just a shiny title—it's a celebration of all the late-night painting, early morning
planning, camper and bath house renovations, wild ideas, and vintage dreams we've poured into this
place. From launching our new Vintage Camping Museum, to unveiling affordable new lodging
options, we've been working hard to give our guests unforgettable, nostalgia-fueled stays—and it
means the world that you noticed. =

We're honored to be on the national map, and we can't wait to welcome even more new guests to
experience the charm, creativity, and good old-fashioned fun that makes Starlite so special. Book

your stay, come see what the buzz is about, and bask in the retro magic with us.

W— With love, gratitude, and way too many lava lamps!

CANOMN CITY, COLORADO
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Cozy Season?
'« We've got you covered—literally. >

rery single camper, cabin, and retro apartment at Starlite comes with heat so you'll stay
asty all fall and into winter.

IN'T FORGET: there are so many ways to stay... From vintage campers full of character, to
izy cabins, to retro apartments with all the comforts—you pick your vibe, we'll keep you
arm and entertained all fall. % a4

ook your fall getaway — www.starlitevintageresort.com

G ADVENTURES IN AND
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SWAG/ADVERTISING

SPECIALTY ITEMS

www.starlitevintageresort.com/shop
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I'd love to tell you more
about these projects...

E: LPETRONEUS@YAHOO.COM
W: WWW . MERAKIMARKETING.ORG
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